
Level 2 Digital Media 
The Academy of St Nicholas  
 

Unit 3 Digital media industry - products and audiences 

 

LO1 Be able to research the different digital media sectors, their products, and the job 
roles within them 

Week 1 

Lesson 1  Lesson 2  Lesson 3 
The industry sectors that 
create and use digital media 
products,  
TV/Film (e.g. BBC, Channel 
4, Disney, Aardman) 
advertising (e.g. multimedia 
and advertising agencies) 
entertainment (e.g. game 
producers, App developers) 

The industry sectors that 
create and use digital media 
products, education (e.g. 
BBC, Hodder journalism 
(e.g. Reuters, CNN, The 
Times 

P1: Learners must describe 
a chosen sector where 
digital media products are 
created and used, detailing 
the different types of 
products. Evidence can be  
in the form of a written 
report, presentation, a 
video of presenting the 
information, podcast, or an 
information guide. 

 

 Week 2 

Lesson 1  Lesson 2  Lesson 3 
P1: Learners must describe 
a chosen sector where 
digital media products are 
created and used, detailing 
the different types of 
products. Evidence can be  
in the form of a written 
report, presentation, a 
video of presenting the 
information, podcast, or an 
information guide. 

The different types of digital 
media products the industry 
produces, 
interactive game (e.g. Call of 
Duty, Pokemon Go)  
interactive website (e.g. 
Animal Planet, Bitesize) 
interactive digital publishing 
(e.g. Flipboard, Vogue) 

The different types of digital 
media products the industry 
produces, 
 interactive multi-media 
product (e.g. Nivea print ad, 
Barclays floor projection) 
interactive web animation 
(e.g. Audi curves, Gatorade 
push toy) 
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Week 3 

Lesson 1  Lesson 2  Lesson 3 
The technical elements that 
are used to create digital 
media products  
equipment (e.g. computers, 
cameras, software) 
digital imagery (e.g. 
virtual/static camera shots, 
digital camera movements, 
computer generated) 
editing (e.g. visual effects, 
interactive features) 
use of sound (e.g. background 
music, sound effects, voice 
recording) 
use of sound (e.g. background 
music, sound effects, voice 
recording 

The main job roles and the 
skills required to produce 
digital media products, e.g 
Content Author (e.g. script 
writing, creative imagination) 
Graphic Artist (e.g. drawing 
skills, layout design, character 
design, user experience skills 
Programmer (e.g. coding skills, 
user interaction skills) 
Animator (e.g. coding skills, 
user interaction skills) 
Proof Reader (e.g. language 
skills, communication skills) 
 

P2: Learners must describe 
the job roles required to 
produce a digital media 
product for a chosen sector. 
This can build on the evidence 
from P1 in the form of a 
written report, presentation, 
a video of presenting the 
information, podcast, or an 
information guide. 
 

 

Week 4 

Lesson 1  Lesson 2  Lesson 3 
P2: Learners must describe 
the job roles required to 
produce a digital media 
product for a chosen sector. 
This can build on the evidence 
from P1 in the form of a 
written report, presentation, 
a video of presenting the 
information, podcast, or an 
information guide. 
 

M1: Learners must compare 
different digital media sectors 
and their products identified 
in the teaching content. 
Learners must identify the job 
roles and  
skills required to produce 
each product. Evidence can be 
in the form of a written 
report, presentation, a video 
of presenting the information, 
podcast, or an  
information guide. 

M1: Learners must compare 
different digital media sectors 
and their products identified 
in the teaching content. 
Learners must identify the job 
roles and  
skills required to produce 
each product. Evidence can be 
in the form of a written 
report, presentation, a video 
of presenting the information, 
podcast, or an  
information guide. 
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Week 5 

Lesson 1  Lesson 2  Lesson 3 
D1: Learners must discuss the 
different types of job roles, 
detailing their technical skills 
and technical equipment and 
elements used to produce 
different  
digital media products. 
Evidence can be in the form of 
a written report, 
presentation, a video of 
presenting the information, 
podcast, or an information 
guide. 

D1: Learners must discuss the 
different types of job roles, 
detailing their technical skills 
and technical equipment and 
elements used to produce 
different  
digital media products. 
Evidence can be in the form of 
a written report, 
presentation, a video of 
presenting the information, 
podcast, or an information 
guide. 

D1: Learners must discuss the 
different types of job roles, 
detailing their technical skills 
and technical equipment and 
elements used to produce 
different  
digital media products. 
Evidence can be in the form of 
a written report, 
presentation, a video of 
presenting the information, 
podcast, or an information 
guide. 

 

LO2 Understand how different genres, purposes and audiences influence the development of a 
digital media concept 

Week 6 

Lesson 1  Lesson 2  Lesson 3 
The different purposes of 
digital media products, i.e.  
educate (e.g. BiteSize, Disney)  
entertain (e.g. Disney, Animal 
Planet) promote/advertise 
(e.g. Ford, Sky)  provide a 
service (e.g. NHS Choices, 
Weightwatchers) 

The different audiences that 
consume and interact with 
digital media products, i.e. 
mass/niche, age, gender, 
location, ethnicity 

The different genres of digital 
media content and their 
suitability for a client’s 
purpose and audience, e.g.  
action, comedy, horror, 
 natural world, sci-fi 
 

 

Week 7 

Lesson 1  Lesson 2  Lesson 3 
P3: Learners must describe 
the different purposes of 
digital media products 
covering all the areas 
identified in the teaching 
content. Evidence can be in 
the form of a written report, 
presentation, a video of 
presenting the information to 
an audience, or an 
information guide 
 

P3: Learners must describe 
the different purposes of 
digital media products 
covering all the areas 
identified in the teaching 
content. Evidence can be in 
the form of a written report, 
presentation, a video of 
presenting the information to 
an audience, or an 
information guide 
 

P3: Learners must describe 
the different purposes of 
digital media products 
covering all the areas 
identified in the teaching 
content. Evidence can be in 
the form of a written report, 
presentation, a video of 
presenting the information to 
an audience, or an 
information guide 
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Week 8 

Lesson 1  Lesson 2  Lesson 3 
P4: Learners must explain the 
different genres of digital 
media products and how the 
selection of each is dependent 
upon the audience and 
purpose of the digital media 
product. Learners may cover 
any type of genre for this 
criterion; they are not limited 
to just those in the teaching 
content. Evidence can be in 
the form of a written report, 
presentation, a video of 
presenting the information to 
an audience, or an 
information guide 

P4: Learners must explain the 
different genres of digital 
media products and how the 
selection of each is dependent 
upon the audience and 
purpose of the digital media 
product. Learners may cover 
any type of genre for this 
criterion; they are not limited 
to just those in the teaching 
content. Evidence can be in 
the form of a written report, 
presentation, a video of 
presenting the information to 
an audience, or an 
information guide 

P4: Learners must explain the 
different genres of digital 
media products and how the 
selection of each is dependent 
upon the audience and 
purpose of the digital media 
product. Learners may cover 
any type of genre for this 
criterion; they are not limited 
to just those in the teaching 
content. Evidence can be in 
the form of a written report, 
presentation, a video of 
presenting the information to 
an audience, or an 
information guide 

 

LO3 Be able to plan and produce the prototype of a digital media product 

Week 9 

Lesson 1  Lesson 2  Lesson 3 
How to interpret client and 
audience requirements for a 
digital media prototype, i.e.  
purpose (e.g. inform, 
entertain, promote, educate) 
content (e.g. images, video, 
sound)  
distribution (e.g. cross 
platform, web) 
 regulation (e.g. certification 
requirements, copyright 
 

How to plan the development 
of a digital media prototype, 
i.e. 
 • planning documentation 
(e.g. call sheets, storyboards, 
recces)  
• source, edit and create 
assets (e.g. images, video, 
animation, sound, music, text, 
fonts) 

. How to create a prototype of 
a digital media product to 
meet a client’s requirements, 
i.e.  
• import assets to appropriate 
software  
• create suitable interaction 
 • create and import suitable 
multimedia components 
 • apply suitable visual and 
sound effects  
• technical testing of the 
prototype 
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Week 10 

Lesson 1  Lesson 2  Lesson 3 
P5: Learners must describe 
the product requirements as 
part of the planning process 
for a digital media product. 
Leaners must produce 
planning documentation for 
the creation of a digital media 
product prototype. The 
evidence for this LO can be in 
the form of a variety of 
planning documents and  
supporting written report or 
presentation. 
 

P5: Learners must describe 
the product requirements as 
part of the planning process 
for a digital media product. 
Leaners must produce 
planning documentation for 
the creation of a digital media 
product prototype. The 
evidence for this LO can be in 
the form of a variety of 
planning documents and  
supporting written report or 
presentation. 
 

P5: Learners must describe 
the product requirements as 
part of the planning process 
for a digital media product. 
Leaners must produce 
planning documentation for 
the creation of a digital media 
product prototype. The 
evidence for this LO can be in 
the form of a variety of 
planning documents and  
supporting written report or 
presentation. 
 

 

Week 11 

Lesson 1  Lesson 2  Lesson 3 
P6: Learners should source 
assets and combine them to 
produce a digital media 
product prototype. Evidence 
of this is the final digital 
media prototype together 
with any supporting 
documentation showing the 
development process 

P6: Learners should source 
assets and combine them to 
produce a digital media 
product prototype. Evidence 
of this is the final digital 
media prototype together 
with any supporting 
documentation showing the 
development process 

P6: Learners should source 
assets and combine them to 
produce a digital media 
product prototype. Evidence 
of this is the final digital 
media prototype together 
with any supporting 
documentation showing the 
development process 

 

Week 12 

Lesson 1  Lesson 2  Lesson 3 
P6: Learners should source 
assets and combine them to 
produce a digital media 
product prototype. Evidence 
of this is the final digital 
media prototype together 
with any supporting 
documentation showing the 
development process 

P6: Learners should source 
assets and combine them to 
produce a digital media 
product prototype. Evidence 
of this is the final digital 
media prototype together 
with any supporting 
documentation showing the 
development process 

P6: Learners should source 
assets and combine them to 
produce a digital media 
product prototype. Evidence 
of this is the final digital 
media prototype together 
with any supporting 
documentation showing the 
development process 
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Week 13 

Lesson 1  Lesson 2  Lesson 3 
M2: Learners should justify 
the assets and visual and/or 
sound effects used relating 
them to the product 
requirements previously 
identified. Evidence of this  
is the final digital media 
product together with 
supporting documentation, 
such as a commentary or 
short report, justifying the 
production choices made  
during the creation of the 
prototype. 
 

M2: Learners should justify 
the assets and visual and/or 
sound effects used relating 
them to the product 
requirements previously 
identified. Evidence of this  
is the final digital media 
product together with 
supporting documentation, 
such as a commentary or 
short report, justifying the 
production choices made  
during the creation of the 
prototype. 
 

M2: Learners should justify 
the assets and visual and/or 
sound effects used relating 
them to the product 
requirements previously 
identified. Evidence of this  
is the final digital media 
product together with 
supporting documentation, 
such as a commentary or 
short report, justifying the 
production choices made  
during the creation of the 
prototype. 
 

LO4 Be able to present a prototype of a digital media product to gather and review feedback 

Week 14 

Lesson 1  Lesson 2  Lesson 3 
How to present the prototype 
to an identified audience, 
 i.e.  
• the decisions made 
 • reasoning behind them 
 • how the prototype meets 
the requirements  
• finance requirements 

How to gain feedback from an 
identified audience on the 
prototype, i.e.  
• strengths of content choices 
and prototype • weaknesses 
of content choices and 
prototype  
• enhancement points to 
develop the final product  
• finance opportunities 

. How to review feedback to 
inform the final product 
development, i.e.  
• improvements and 
development of the prototype 
based upon the feedback 
gained to take it into final 
production 
 • self-evaluation of skills and 
techniques used to aid final 
product development 

 

Week 15 

Lesson 1  Lesson 2  Lesson 3 
Method for raising finance for 
a digital media product, i.e.  
• review finance method 
requirements o advertising 
(e.g. web banners, audio 
advert)  
o crowd funding (e.g. 
donations)  
o client funding (e.g. fees, 
expenses) 

P7: Learners must present 
their prototype of the digital 
media product to an 
identified audience, outlining 
the production process. 
Learners should record  
feedback from their audience. 
Evidence could be in the form 
of written report, annotated 
screenshots, presentation or 
video/audio report analysing 
the audience’s findings. 

P7: Learners must present 
their prototype of the digital 
media product to an 
identified audience, outlining 
the production process. 
Learners should record  
feedback from their audience. 
Evidence could be in the form 
of written report, annotated 
screenshots, presentation or 
video/audio report analysing 
the audience’s findings. 
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Week 16 

Lesson 1  Lesson 2  Lesson 3 
P7: Learners must present 
their prototype of the digital 
media product to an 
identified audience, outlining 
the production process. 
Learners should record  
feedback from their audience. 
Evidence could be in the form 
of written report, annotated 
screenshots, presentation or 
video/audio report analysing 
the audience’s findings. 
 

P7: Learners must present 
their prototype of the digital 
media product to an 
identified audience, outlining 
the production process. 
Learners should record  
feedback from their audience. 
Evidence could be in the form 
of written report, annotated 
screenshots, presentation or 
video/audio report analysing 
the audience’s findings. 
 

P8: Learners must review and 
evidence how they applied 
their own skills and 
techniques to support the 
development of the prototype 
digital media product,  
identifying areas for 
improvement. This should 
include areas such as 
planning, creation and 
prototype production. The 
model assignment for this 
unit identifies the 
opportunities for assessing 
the synoptic links by 
reviewing skills, knowledge 
and understanding 
throughout the completion of 
the units within  
this qualification. Evidence 
could be in the form of a 
written report, blog, vlog or 
podcast. 

 

Week 17 

Lesson 1  Lesson 2  Lesson 3 
P8: Learners must review and 
evidence how they applied 
their own skills and 
techniques to support the 
development of the prototype 
digital media product,  
identifying areas for 
improvement. This should 
include areas such as 
planning, creation, and 
prototype production. 
Evidence could be in the form 
of a written report, blog, vlog 
or podcast. 
 

P8: Learners must review and 
evidence how they applied 
their own skills and 
techniques to support the 
development of the prototype 
digital media product,  
identifying areas for 
improvement. This should 
include areas such as 
planning, creation, and 
prototype production. 
Evidence could be in the form 
of a written report, blog, vlog 
or podcast. 
 

P8: Learners must review and 
evidence how they applied 
their own skills and 
techniques to support the 
development of the prototype 
digital media product,  
identifying areas for 
improvement. This should 
include areas such as 
planning, creation, and 
prototype production. 
Evidence could be in the form 
of a written report, blog, vlog 
or podcast. 
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Week 18 

Lesson 1  Lesson 2  Lesson 3 
M3: Learners should analyse 
the different methods of 
raising finance and 
understand the requirements 
they would have to meet to 
support the prototype  
development. Evidence can be 
in the form of a written 
report, presentation, a video 
of presenting the information, 
podcast, or an information 
guide. 
 

M3: Learners should analyse 
the different methods of 
raising finance and 
understand the requirements 
they would have to meet to 
support the prototype  
development. Evidence can be 
in the form of a written 
report, presentation, a video 
of presenting the information, 
podcast, or an information 
guide. 
 

M3: Learners should analyse 
the different methods of 
raising finance and 
understand the requirements 
they would have to meet to 
support the prototype  
development. Evidence can be 
in the form of a written 
report, presentation, a video 
of presenting the information, 
podcast, or an information 
guide. 
 

 

Week 19 

Lesson 1  Lesson 2  Lesson 3 
D2: Learners must use the 
feedback gained from the 
audience (P7), their self-
review (P8) and their financial 
evaluation (M3) to develop an 
action plan with  
identified timescales against 
each action to identify how 
they will complete the 
required actions in time for 
them to develop their final 
product 
 

D2: Learners must use the 
feedback gained from the 
audience (P7), their self-
review (P8) and their financial 
evaluation (M3) to develop an 
action plan with  
identified timescales against 
each action to identify how 
they will complete the 
required actions in time for 
them to develop their final 
product 
 

D2: Learners must use the 
feedback gained from the 
audience (P7), their self-
review (P8) and their financial 
evaluation (M3) to develop an 
action plan with  
identified timescales against 
each action to identify how 
they will complete the 
required actions in time for 
them to develop their final 
product 
 

 

 

 

 

 

 


